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Tina Basle 

 

Tina is a digital media veteran with a diverse set of experiences 
who has helped companies across the spectrum drive revenue 
from digital marketing.  She has worked with some of the largest 
brands in the world collaborating with them across the spectrum 
of B2C and B2B to help them drive value through strategic 
digital, social and mobile media programs.  

 

In her current role at LinkedIn, Tina works with clients to drive 
value from LinkedIn’s Marketing Solutions product set and bring 
creative, scalable solutions that deliver results. 

 

She has received numerous awards and recognition for her 
work with clients, including being named to LinkedIn President’s 
Club in 2017. 
 
Tina attended the University of Michigan where she received a 
BA in Psychology and was captain of the varsity tennis team.  
She now commutes to Manhattan from the Jersey Shore where 
she likes to run, bike and walk her dogs on the beach. 

Sr. Account Executive, Enterprise Sales 

  

http://www.linkedin.com/in/tinabasle




Our Mission 

Connect the world’s professionals  

to make them more  

productive and successful 



CANADA 

11M+ 

BRAZIL 

22M+ 

EMEA 

122M+ 
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USA 
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10M+ INDIA 

31M+ 
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450M 
Members Worldwide1 

2.8x 
More Online Spend2 

2.5M+ 
BDMs Active on Platform3 

1 Source: https://press.linkedin.com/about-linkedin 

2 Source: comScore Buying Power Index Jan ‘15, 2.8x more than average internet adult; US only. 

3 Source: comScore Dec ‘14; US only 

https://press.linkedin.com/about-linkedin
https://press.linkedin.com/about-linkedin
https://press.linkedin.com/about-linkedin




Mindset Matters 

11 

Personal Networks 

“Spend Time” 

 

Info on friends 

Info on personal interests 

Entertainment updates 

Professional Networks 

“Invest Time” 

Career info 

Updates on brands 

Current affairs 

1 – The Mindset Divide research study, TNS, September 2012 



Building Your  

Personal Brand 

Staying Connected  

on LinkedIn 

Telling Your  

Company’s Story 



Building Your Personal Brand 
Profile Optimization 



Building your 

professional brand  

is the key to setting 

yourself up for 

success. 

Build 

credibility 

Drive 

referrals 

Attract new 

connections 



Members 

Current  

members 

380 

Connections 

Unique 1st  

degree connections 

129,282 

So, why is it important for you to have great 

LinkedIn profile? 

Employees 

Monthly viewers  

of employees profiles 

9,246 



Beginner Profile 



Add a  

professional photo 

1

7 

1 

More views with a profile 

photo than without 

14x 

Source: https://iwww.corp.linkedin.com/wiki/cf/display/PRT/Value+statements+for+Profile+Editing 



Write an attention-

grabbing headline 

1

8 

2 

Explain what it is you do 

Show your passion and value 



Draft a  

compelling summary  

1

9 

3 

Focus on career accomplishments and 

aspirations 

Recommend 40 words or more 

Include keywords – not buzzwords 



Detail your past  

work experience 

2

0 

4 

More profile views than 

those without 

12x 

Source: https://iwww.corp.linkedin.com/wiki/cf/display/PRT/Value+statements+for+Profile+Editing 



5 

Source: https://iwww.corp.linkedin.com/wiki/cf/display/PRT/Value+statements+for+Profile+Editing 

Add examples of your work 

in photos presentations & 

videos 

2

1 

Give a dynamic, visually appealing 

representation of your professional story 



Add skills and get endorsed 

for them 

2

2 

6 

Include a mix of high level  

and niche skills 



Include Volunteer 

Experiences & Causes 

2

3 

7 

More profile views than 

those without 

6x 

Source: https://iwww.corp.linkedin.com/wiki/cf/display/PRT/Value+statements+for+Profile+Editing 



Creating a great profile 





Staying Connected on LinkedIn 



7X 
more page views vs. 

jobs pages 
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Content pages 

receive 



 The definitive professional publishing platform 

Stay Informed 

Groups SlideShare Influencers & 

Publishing 

Pulse 



2

9 

Tell visual stories 

with SlideShare 

Increase your discoverability 



3

0 

Find and  

join Groups 

Participate in discussions related 

to your industry 



Discover content that 

matters to you 

3

1 

Build your knowledge 



Gain insights from top industry leaders 

3

2 



Helping you grow and engage your network 

33 

Sharing updates vs. publishing posts 

Share links, articles, 

images, quotes or anything 

else your followers might be 

interested in 

Deeply explore topics that 

matter to you, then watch 

the comments to see your 

impact 

UPDATES PUBLISHING 



Share your knowledge, 

perspective, or what you 

care about with a status 

update 

Grow your reach 

3

4 





Include links to content 



Or by uploading a photo 



Publishing on LinkedIn 



Publishing on LinkedIn 

3

9 

Becomes part  

of your profile 

Gets shared  

with your network 

Reaches the largest 

group of professionals 

ever assembled 



Getting started is easy… 

1.Log into LinkedIn: www.linkedin.com 

2.Click “Publish a post” at the top of your homepage  

http://www.linkedin.com


Be known for  

what you know 

Strengthen your reputation and 

grow your reach 

4

1 



Telling Your Company’s Story 

  @_jilljones  



What’s Trending: Share Company News 



 Professionals who have opted-in to a relationship with your company  

 

Company Page & Followers 



The updates that get the most action 

Fun facts  

and quotes 

Employment branding 

and career opportunities 

Tips and  

best practices 

Company branding: inside 

looks and interviews 



Humanize your brand with  

senior execs and thought leaders 



Amplify great stories told by your employees 



Connect SMEs to your brand 



Activate your employees 

Encourage 

 employees to  

get on LinkedIn 

Engage with  

Company Page  

content 

Cross promote 

through other  

channels (including 

press) 

Amplify employee 

content through 

Company Page 



Shaping the Narrative 





The entire executive team with the exception of the CMO 

Jeff Jones needs to go. 







Optimizing Your Profile Consuming and Sharing 

content on LinkedIn 

Telling Your  

Company’s Story 

  @_jilljones  



Questions? 

 



Resources 

Articles on Elevating Your LinkedIn Profile 

How to Rock Your LinkedIn Profile and Build Your Personal Brand 

11 Ways To Leverage LinkedIn 

7 LinkedIn Tips To Build Your Personal Brand 

Secrets to Leveraging LinkedIn to Market Your Business 

5 Smart Hacks For Building Your Personal Brand On LinkedIn 

https://www.linkedin.com/pulse/how-rock-your-linkedin-profile-build-personal-brand-tyrona-ty-heath?trk=v-feedhttps://www.linkedin.com/pulse/how-rock-your-linkedin-profile-build-personal-brand-tyrona-ty-heath?trk=v-feed
https://www.linkedin.com/pulse/how-rock-your-linkedin-profile-build-personal-brand-tyrona-ty-heath?trk=v-feedhttps://www.linkedin.com/pulse/how-rock-your-linkedin-profile-build-personal-brand-tyrona-ty-heath?trk=v-feed
http://www.myfrugalbusiness.com/2015/12/leverage-linkedin-business-marketing-mike-schiemer.html
http://www.myfrugalbusiness.com/2015/12/leverage-linkedin-business-marketing-mike-schiemer.html
http://www.myfrugalbusiness.com/2015/12/leverage-linkedin-business-marketing-mike-schiemer.html
https://www.forbes.com/sites/nextavenue/2017/03/07/7-linkedin-tips-to-build-your-personal-brand/#e418b5840584
https://www.allbusiness.com/secrets-to-leveraging-linkedin-market-business-24028-1.html
https://www.forbes.com/sites/jimmyrohampton/2017/03/17/5-smart-hacks-for-building-your-personal-brand-on-linkedin/5a46212728f3https://www.forbes.com/sites/jimmyrohampton/2017/03/17/5-smart-hacks-for-building-your-personal-brand-on-linkedin/


THANK YOU! 


