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Today’s agenda 

• Model Chapter Business Plan

• Branding & Identity

• Promoting Chapter Programs

• Member Privacy & Data Protection

• Engaging Members: Social Media & Newsletters 

• Q&A



Branding & identity
• The WICT Network Branding Guidelines

• Each chapter has its own logo

• U.S. based communications: Use AP Stylebook

• The WICT Network Style Preferences:
• Always use The WICT Network: + Chapter Name (include colon)
• Use “The WICT Network” or “The WICT Network Global” instead of “WICT National”

• Don’t forget your sponsors! 











• Incorporate colors from the 
primary and secondary palettes 
for a fresh new look

• Use curves and gradients for 
accents and additional visual 
interest

• The overall effect should be to 
create a look that is modern, 
inviting and lively 



Review of chapter marketing materials

• All materials are reviewed by the headquarters office

• Consistency of message

• Clear connection to The WICT Network’s mission and professional development 
goals

• Allow three business days turnaround time

• Send electronic versions to chapters@wict.org



Promoting programs

• Communicate the benefits that directly align with a company’s 
business goals

• Offer value to both attendee and company

• Reflect The WICT Network’s mission and Touchstones of Leadership



Consider topics that resonate

• Know your audience

• A few ideas:

• Overcoming gender bias and enhancing credibility

• Building resilience and leading through change

• Adapting to new technologies

• Remaining competitive in the marketplace

• Keeping employee wellbeing front and center



Promote business impact
• Choose a theme that expresses the business aspects, like “Proven Strategies for 

Future Success”
• “Professional Networking” versus “Socializing or Wine Tasting”
• “Symposium, Summit or Forum” versus “Breakfast, Lunch or Dinner”
• “Personal Branding” versus “Dress for Success”

• Share the value of membership

• Use stories, photos and testimonials

• Incorporate join/renew instructions when appropriate



Protecting member privacy

• General Data Protection Regulation (GDPR)

• California Consumer Privacy Act

• The WICT Network Member Information Privacy Guidelines

•We never sell member data

•We do not sell advertising, so no data that we collect is shared with ad vendors



Engaging members through social media & newsletters

• Have a presence where your members are

• Establish clear objectives and define a strategy

• Maintain multiple avenues of communication

• Use common sense – branding and messaging are still important

• Posting frequency

• Track your results



What to post

January 22, 2024, 
aggregated: 
15,962 followers

January 22, 2023, 
aggregated: 
14,863 followers



When to post



Be Creative

ü Showcase everyday members 
as well as chapter leaders and 
key executives

ü Shoutout chapter 
accomplishments and 
milestones

ü Promoting programs is 
important, but always include 
the takeaways



Use social media to recognize sponsors, volunteers and members in new ways



Newsletters



Member Engagement

• Social Media

• Be creative

• Highlight sponsors and members

• Increase your reach by asking members to engage

• Newsletters

• Include interviews and stories from members, industry executives, etc.



Reference Materials

• AP Stylebook – available from Amazon

• The WICT Network Branding Guidelines & Resource Kit

• The WICT Network Style Preferences

• Privacy Policy & Chapter Privacy Guidelines



Facebook – www.facebook.com/wicthq

Twitter (X) – www.twitter.com/wicthq

LinkedIn – www.linkedin.com/company/wicthq

Instagram – www.instagram.com/wicthq

Connect with @WICTHQ



Celine West
The WICT Network: Southern California

The WICT Network: SoCal 
Chapter Marcoms Best Practices



Member Insights

➢ Periodic member surveys and interviews to gain insight into key audience pain points and the 

language they use

● Understand audiences’ WICT Network experience and what they hope to gain in both the 

long and short term

● Plan relevant programming and communications to gain and retain members and 

constituents

● Create marketing personas to track membership journey cycles



Monthly Marketing + Programming Meetings
➢ Monthly meetings with programming team

○ Leverage tactics to fulfill mutual goals. Member insights informs programming 
curriculum.



Content Calendar with Cheat Sheets and Bi-weekly KPIs

➢ Content calendar helps to project timely content and work 

backwards from deadlines

● Plan full campaign cycles with monthly 

KPIs

● Includes team cheat sheets and a social 

media storyboard

● Key collateral includes member 

dedicated emails and The WICT Wisdom 

podcast



Pre-Event & Post-Event Toolkits

➢ Pre-event toolkits serve as a simplified creative brief and messaging framework to dive 
into content planning and engage audiences strategically

● Identifies audience engagement 
opportunities to migrate attendees 
from one offering to the next

● Includes an on-site social media 
strategy to create more engagement 
and showcase highlights



Get Involved
➢ Working off of the momentum of events, offer opportunities to get involved in ways that 

suit individual interests and needs

● Interactive post-event content 
to nurture engagement,
encourage involvement, and 
prompt user-generated content

● Offer potential leadership 
opportunities and roles to keep 
people connected and 
networking

Potential Collaborations

Social Media Marketing



Q & As
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